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Rheingold remains a nostalgic presence of Americal

Distinguishable label-and,; packaging
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“It's a ball on the beach—when you've plenty of Rheingold along to enjoy!” says Emily Banks, Miss Rheingold 1960. eato sy

Over and over, millions say:

“My beer is Rheingold...”

It’s refreshingly dry—that’'s why!

You enjoy all the extras in every glass of Rheingold. The bright, clear look of it. The fine bouguet of
it. The clean, crisp taste of it—extra refreshing, extra satisfying. Today —treat yourself to Rheingold.
You'll know why so many millions like the dry beer best. It's New York’s largest-selling beer.

Rheingold Is:

A Classic

A American

AA  young, hi

é wi t h anfdam basd

A Personification of the
Dream

A A New York history

A All-American beauties

A A rich history of iconic
endorsements
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My beer is Rheingold—the Dry beer!” .., ouke cuncron

“I know the score when it comes to music—and beer!” says Duke Ellington, famous
bandleader and composer. “As to beer, Rheingold Extra Dry scores the highest rating of
them all.” Your own taste tells you why Rheingold makes such a hit. What does it is
Rheingold's real-beer taste, always refreshingly dry, never sweet, never bitter, That's
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"My beer is Rheingold —the Dry beer!” wy: 1ous arvstrone

“You've got to have a feeling for it,” explains jazz’s beloved Satchmo, “and that applies
thirsty for beer, hand me New York's favorite - Rhaingold!” says John Wayne, uo; of "Alomo."

to brewing great beer same as it does to blowing great trumpet. Some claim I've got

Classic‘Advertising
Timeless Celebrity
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€3 ‘Alwayg refreshing—never fil]ing

The beer that more New Yorkers buy is the

town's orioimal Extra Drv—Rheingold! See how

The MissiRheingold Competition
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AHistoric, proven
brand

ARetro hungry society

4 PACK 12 FL. 0L BOTTLES

NEW YORK - EST 1883

AConsumers remember
Miss Rheingold, the
Rheingold jingle, and
the Rheingold icons

AThe Authentic
vintage brand




Launch Recap

Rheingold haslaunched 120z cansand 120z bottles, 240z cansand then kegs
Thelaunch focusedon Metro NY,NJ,CTand Pennsylvania
Majority of Distributors havere-ordered.

Marketing: retro posters,stickers, clings, T-shirts, wall tins, neon, pint glasses,
tastingsand Miss Rheingold events

Rheﬁin— Fheingd Pheing
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Retailers IRememberand\Welcome, the-Brand

It iIs Nota New Sell
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