
New Yorkõs Original Beer
A Rich History

A Sales and Profit Opportunity
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Distinguishable label and packaging
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Rheingold remains a nostalgic presence of Americana



ÅClassic

ÅAmerican

ÅA young, hip beeré

éwith a built-in fan base

ÅPersonification of the 

Dream

ÅA New York history

ÅAll -American beauties

ÅA rich history of iconic 

endorsements

3

Rheingold is:



Classic Advertising

Timeless Celebrity
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The Miss Rheingold Competition
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Today, òretroó is iné
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éas is the pin-up girl fashion of the 1940s, 

Rheingoldõs hay-day
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ÁHistoric, proven 

brand

ÅRetro hungry society

ÅConsumers remember 

Miss Rheingold, the 

Rheingold jingle, and 

the Rheingold icons

ÁThe Authentic 

vintage brand

8



Launch Recap

Å Rheingold haslaunched12oz cansand 12oz bottles,24oz cansand then kegs.

Å Thelaunch focusedon Metro NY,NJ,CTand Pennsylvania.

Å Majority of Distributors havere-ordered.

Å Marketing : retro posters,stickers,clings, T-shirts, wall tins, neon, pint glasses,

tastingsand MissRheingold events.
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Retailers Remember and Welcome the Brand

It is Nota New Sell
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�´�,�W�·�Vfun to see�S�H�R�S�O�H�V�·
reactionwhentheyseeit
forthefirsttime. Theysay,
�¶�7�K�D�W�·�Vwhatmyfatheror
grandfatherusedto drink.�·
It hasaniceretrolookand
�L�W�·�Vatagoodpricepoint.

�,�W�·�Vdoingwellfor a new
product. �:�H�·�Y�Halreadyre-
ordered.�µ

-Anthony Nizzardo
�6�W�H�Z���/�H�R�Q�D�U�G�·�V


